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Abstract: This study analyses the potential and challenges in the development of halal tourism in
Indonesia, which is becoming one of the fastest growing tourism destinations due to the increasing global
Muslim population and halal lifestyle awareness. As a country with the largest Muslim population,
Indonesia has various potentials in terms of culture, nature, and strong Islamic history. The government
has been supporting this sector through policies and requlations, such as the Halal Product Guarantee
Law, as well as the development of flagship halal tourism destinations. However, several challenges
remain, including standardisation of halal services, coordination among stakeholders, and competition
from other countries such as Malaysia and the United Arab Emirates. Ultilisation of digital technology and
strengthening human resources are also important factors in Indonesia's efforts to strengthen its position
as a global halal tourism destination. This research emphasises the need to apply sustainability principles
in the development of halal tourism to maintain long-term benefits for local communities and the
environment.
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INTRODUCTION

The development of global tourism has undergone a significant transformation in recent decades,
with the emergence of various more specific and specialised market segments. One segment that has
shown very rapid growth is halal or Islamic tourism (Riadhussyah, 2020). This phenomenon is
inseparable from the increasing global Muslim population which is projected to reach 2.2 billion by 2030,
as well as the growth of the Muslim middle class which has high purchasing power and awareness of the
halal lifestyle (astuti, 2020). As a country with the largest Muslim population in the world, it has great
potential in the development of halal tourism. Rich natural resources, cultural diversity, and a strong
Islamic historical heritage make Indonesia a very potential destination in the context of global halal
tourism (Supratman, 2022). According to the 2019 Global Muslim Travel Index (GMTI), Indonesia
successfully ranked first as the world's best halal tourism destination with Malaysia, which shows the
government's seriousness in developing this sector (Subarkah et al., 2020).

Halal tourism itself is a broader concept than just religious tourism or sharia tourism. Halal tourism
as all tourism activities, objects and services that are in accordance with Islamic principles, but can still
be enjoyed by non-Muslim tourists (Permadi et al., 2021). This includes the provision of accommodation,
food, worship facilities, and tourist activities that consider Islamic values, without reducing the aspects of
comfort and the overall tourist experience (Mahardika, 2020).The development of halal tourism in
Indonesia has received strong support from the government through various strategic policies and
programmes. The Ministry of Tourism and Creative Economy has designated 10 leading halal tourist
destinations, including Lombok, which has been internationally recognised as the best halal tourist
destination (Fahmi et al., 2023). This is supported by Law Number 33 of 2014 concerning Halal Product
Guarantee, which provides a strong legal framework for the development of the halal ecosystem in
Indonesia (Asri & llyas, 2022).The study of halal tourism has grown rapidly in recent years. Various
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studies have been conducted to analyse the potential, challenges, and development strategies of halal
tourism in various countries (Saleh et al., 2022). In Indonesia, research related to halal tourism has
covered various aspects, ranging from destination development (Naylazyani Siti Alhafidza et al., 2024),
marketing (Agustina, 2024), to economic and social impacts (Putra & Ambariyanto, 2024).The
development of halal tourism in Indonesia still faces various challenges. Standardisation of halal services,
coordination between stakeholders, and awareness of industry players are still crucial issues that need
to be addressed (Syafrinaldi et al., 2024). In addition, increasingly fierce global competition with other
Muslim countries such as Malaysia, the United Arab Emirates, and Turkey requires Indonesia to continue
to improve the quality and competitiveness of its halal tourism destinations (Haque, 2024).

The development of infrastructure and supporting facilities for halal tourism is also an important
aspect that needs attention. The availability of halal-certified hotels and restaurants, adequate prayer
rooms or mosques, and easy access to information about halal products and services are key factors in
increasing the comfort of Muslim tourists (Mandalia & Fernanda, 2024). In this case, the role of
information technology and digital platforms is becoming increasingly important in facilitating access and
distribution of information related to halal tourism (Inayah et al., 2024).The aspect of human resources
also plays a crucial role in the development of halal tourism. A good understanding of the concepts and
practices of halal tourism among tourism industry players is needed to provide services that meet the
needs of Muslim tourists (Amalia et al., 2021).Training and competency certification programmes in the
field of halal tourism need to be developed to improve the quality of service and professionalism of
Indonesian tourism human resources (Nina Mistriani et al., 2020). Indonesia needs to develop an
effective strategy to position itself as a leading halal tourism destination at the global level. This includes
developing attractive promotional content, selecting the right marketing channels, and building a strong
and consistent destination image (Andriani, 2021). Collaboration with various stakeholders, including
industry players, academics, and local communities, is also needed to create a sustainable halal tourism
ecosystem (Al Mustaqgim, 2023).The aspect of sustainability in the development of halal tourism also
needs special attention. Islamic principles of environmental conservation and social responsibility are in
line with the concept of sustainable tourism (Nisa, 2022). Therefore, the development of halal tourism in
Indonesia must pay attention to environmental, social, and economic aspects to ensure long-term
benefits for local communities and future generations (Santoso et al., 2020). Through a comprehensive
approach, this research is expected to make a significant contribution to the development of knowledge
about halal tourism and become a reference for stakeholders in optimising the potential of halal tourism
in Indonesia.

METHOD

This study uses a systematic review approach to analyse and synthesise the literature related to the
development of halal tourism in Indonesia. The systematic review method was chosen because of its
ability to integrate findings from various studies in a systematic and comprehensive manner. The research
process followed the PRISMA (Preferred Reporting ltems for Systematic Reviews and Meta-Analyses)
protocol to ensure the quality and transparency of the review. The literature search was conducted on
several leading academic databases, including Scopus, Web of Science, Google Scholar, and Garuda
Portal. The publication period selected was 2019-2024 to ensure data actuality and relevance to the latest
developments in halal tourism in Indonesia.The criteria applied in the literature selection include: (1)
articles in Indonesian or English, (2) focus on the development of halal tourism in Indonesia, (3) published
in peer-reviewed journals or international conference proceedings, and (4) have a clear research
methodology. While the exclusion criteria include: (1) articles that cannot be accessed in full, (2) articles
that do not go through the peer-review process, and (3) articles that only discuss halal tourism in general
without a specific Indonesian context.
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RESULT AND DISCUSSION

The development of halal tourism in Indonesia emerged in response to the growing global Muslim
population and a Muslim middle class with high purchasing power. As a country with the largest Muslim
population, Indonesia sees halal tourism as an opportunity to attract Muslim travellers who want a travel
experience that complies with Islamic principles, such as halal accommodation, food, and worship
facilities. According to the 2019 Global Muslim Travel Index (GMTI), Indonesia is ranked as the best halal
travel destination alongside Malaysia. This reflects the government's efforts to improve the sector. Halal
tourism is not just religious tourism. It encompasses various aspects, from culinary to lodging, that are
not only friendly to Muslim travellers, but can also be enjoyed by non-Muslims. The development of halal
tourism, therefore, requires various supports, ranging from government policies, halal regulations,
infrastructure, to collaboration with stakeholders to strengthen Indonesia's position in the global halal
tourism market.

The potential for halal tourism is enormous due to the richness of nature, culture, and strong Islamic
history. Tourist destinations such as Lombok, Aceh, and West Sumatra have been recognised as leading
regions in this sector. In addition, supporting infrastructure, such as halal-certified hotels and restaurants,
is increasing, driven by Law No. 33/2014 on Halal Product Guarantee. The government is also active in
developing and supporting halal tourism through strategic programmes and international promotional
campaigns. Efforts such as human resource training, digital promotion, and cooperation with international
institutions further enhance the attractiveness of halal tourism in Indonesia.There are various challenges
in developing halal tourism in Indonesia. Some of the key challenges include varying standardisation of
halal services in different regions, lack of coordination between the government and private sector, and
low awareness of halal tourism standards in the tourism industry. Global competition has also intensified,
especially with countries such as Malaysia, United Arab Emirates, and Turkey that have established
strong halal tourism destinations. Another challenge is the reliance on uneven infrastructure, especially
outside Java. The availability of halal-certified mosques, ablution stations, hotels and restaurants is still
an issue that needs to be improved to meet the needs of Muslim travellers. Information technology and
digital platforms play an important role in the development of halal tourism. Platforms such as mobile
apps and websites that provide information on halal facilities can make it easier for Muslim travellers to
access services that suit their needs. In this digital era, promotion of halal tourism through social media
and collaboration with Muslim influencers are also effective strategies to attract global travellers. The
government and tourism industry should utilise digital technology to expand the reach and visibility of
Indonesia's halal tourism destinations.

Support from the government is crucial in strengthening Indonesia's position as a halal tourism
destination. Policies related to halal tourism, such as halal certification for restaurants and hotels, have
been a step forward. The government also encourages training and competency certification for tourism
industry players to improve their understanding of the concept of halal tourism and provide quality
services for Muslim travellers. In addition, the establishment of regulatory frameworks such as the Halal
Product Guarantee Law provides a strong legal foundation for the development of halal tourism in
Indonesia. Human resources is one of the important elements in the development of halal tourism. The
quality of service in halal tourism is greatly influenced by the understanding and skills of human resources
in the tourism industry. Training and certification programmes in the field of halal tourism are needed to
ensure that Muslim tourists feel comfortable and get services in accordance with Islamic principles. This
training includes an understanding of halal products, halal tourism service standards, and communication
strategies with travellers.

Key to improving Indonesia's halal tourism competitiveness. Development of attractive promotional
content, utilisation of social media, and cooperation with global travel agents are steps taken by the
government and industry players to market Indonesia's halal tourism. The government also supports the

Page |74
Igtishodiah: Jurnal Ekonomi dan Perbankan Syariah
Vol. 6 No. 2, November 2024



branding of Indonesia as a ‘Halal Tourism Destination’ through international campaigns and
partitions.Halal tourism in Indonesia also needs to prioritise the principle of sustainability, in accordance
with Islamic teachings that encourage environmental preservation and social responsibility. The
implementation of sustainable halal tourism will provide long-term benefits for the environment, society
and the economy. Examples of sustainability implementation in halal tourism include environmentally
friendly waste management, renewable energy utilisation, and environmental education to visitors and
local communities.A comprehensive infographic that highlights the key aspects of Halal Tourism
Development in Indonesia. The infographic includes:

Indonesia ranks #1 in Globhal Muslim Travel Index (GMTI) 2019

‘World's largest Muslim population country developing comprehensive halal tourism

Key Potentials Challenges Development Strategies

« Rich Natural Resources = Service Standardization « Digital Technology Integration
« Cultural Hertage » Stakeholder Coordination = HR Training Programs
» Islamic Historical Sites = Global Competition = Marketing & Promotion
» Govemment Support » Infrastructure Development » Sustainable Tourism Practices

= Halal Certification System = Human Resource Quality = Stakeholder Collaboration

Key Features of Indonesian Halal Tourism

« Halal-certified dati and R

« Prayer Facilities and Mosques
» Islamic Cultural Experences

= Family-friendly Destinations

Figure 1. Halal Tourism Infographic

The development of halal tourism in Indonesia has the potential to boost the local economy and
create new jobs. Halal tourism has provided new business opportunities for local MSMEs that produce
food, souvenirs, and services that support tourism. The social impact is also seen in the form of the
involvement of local communities who participate in tourism activities, thus improving the welfare of local
communities.

e

é‘}s VOSviewer

Figure 2. Visualisation of relationship
intensity/strength in the analysis of halal tourism in
Indonesia by the author

This visualization, generated using VOSviewer, shows the intensity or strength of relationships in
the analysis of halal tourism in Indonesia, focusing on specific authors: "sanusi, a," "fauzi, f," "basrowi,
b," and "utami, p." Each cluster represents an individual author, with brighter colors indicating stronger
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connections or relevance within the context of halal tourism research. The spatial distribution and color
intensity can reveal the authors' contributions or associations, though further details would be needed to
interpret specific interrelations among them in the context of halal tourism studies.

i pengembangan wisata ha ind%esia potensi pengembangan wi

& VOSviewer I
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Figure 3. Visualisation of overlay relationships of potential in the
development of halal tourism in Indonesia based on the title

This VOSviewer overlay visualization shows relationships based on keywords related to the potential
development of halal tourism in Indonesia. The central term "Indonesia" connects with phrases that
discuss the development of halal tourism, reflecting the focus on the country's potential in this area. The
color gradient represents the time overlay, with the spectrum running from 2020.6 (mid-2020) to 2021.0
(early 2021). Terms that appear in yellow are more recent, indicating a trend or newer focus in research.
The terms on either side, connected to "Indonesia," may represent evolving topics within halal tourism,
with interest potentially growing over time. This trend analysis can provide insight into the research's
temporal focus and emerging areas in the field.

CONCLUSION

This research shows that Indonesia has great potential in the development of halal tourism thanks
to the world's largest Muslim population, cultural richness, and government support through strong
policies and regulations, such as the Halal Product Guarantee Law. Halal tourism is not limited to religious
tourism, but encompasses a wider range of experiences that can be enjoyed by both Muslim and non-
Muslim travellers. The development of this sector, however, faces challenges such as standardisation of
halal services, coordination among stakeholders, and competition with other Muslim countries. By utilising
digital technology, strengthening human resources, and effective marketing strategies, Indonesia can
increase its global halal tourism appeal. For long-term sustainability, it is also important for halal tourism
in Indonesia to integrate Islamic principles of environmental conservation and social responsibility, to
ensure sustainable economic and social benefits for local communities.
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